Sustainable fashion leadership
calls for sustainability

Time to join the revolution




The sustainability platform transforming the

fashion industry.

BCome is the platform for sustainability management in the textile and apparel industry. A smart, reliable,
secure software that enables fashion businesses to build responsible supply chains, guarantee
transparency and bring it to the final customer. Founded in 2019, BCome has more than 1 million traced,

measured and evaluated products on the market.
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Empower sustainability transformation

with data, knowledge and technology.

This document belongs to the library of resources that BCome makes available to you.

Stay up to date with the latest content on intelligent methodologies for global sustainability management

and find the answers your brand needs to boost its transformation in the fashion industry.
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Sustainability is everywhere and often those who talk about it the most are the ones who should talk the least.
We’'re in an emergency situation for the textile sector, now is the moment to give the speaker to the
professionals who work every day to create a true change in fashion.

It’s time to hear what the experts have to say about the current state of the industry.

BCome.
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Difficult times require active listening

Working in fashion is synonymous with uncertainty and the volume of
noise generated by the media, predictions and reports, doesn’t make it
easy to diagnose the true situation of the industry. What do the
professionals behind the business feel? What worries them?

After months of great hustle and bustle in the fashion business, at the
end of July 2022 at BCome we decided to ask industry professionals
about their biggest concerns around fashion and sustainability.

The industry was itching to talk, and we’ve been delighted to listen.
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The experts share their insights

During July and August 2022 we open our concern box to any agent

involved in the fashion industry. Our mission was to listen to every

professional who wanted to share their vision. This is a summary of the

profiles that have decided to contribute with their knowledge:
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The experts share their insights

This is a summary of the profiles that have contributed with their knowledge:

30%

71% of respondents

A0 come from Spain*

followed by the US (7%), UK (5%)
and Canada (2%)

15%
15%
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5% Operations Manager B 8% Business Development N sx% Supply Manager M 5% Product Manager
15% CEO B 30% Sustainability Manager 13% Founder B 21% Others
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Common industry outlook

Professionals from the fashion industry have shared with us what their priorities are for the last quarter of 2022.

Among their contributions, we identify a common line that defines the industry's outlook for the coming months.

KPIs
Guarantee definition and
quality without measurement
extra costs systems for

ESG criteria
Recover ) Use of more Use of data
Cope with the Impact Honest

pre-pandemic ' sustainable for product . R
SCESS el reduction communication

positioning materials improvement

Go beyond
Material
environmental
cost control
sustainability
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Main pains in fashion and sustainability

Listening carefully to the messages from the experts, we can classify the concerns of fashion professionals

into 5 areas of action that alarm the industry.

TRACEABILITY AND TRANSPARENCY DATA ACCURANCY COLLECTIVE ACTION

Those at the forefront of sustainability want to It’s not enough to have data, experts require Widespread concern about the lack of involvement
know more about their workers and be able to quality to guarantee an honest use that allows the of more brands in the transformation of sustainable

provide this information to their end customer. true transformation of the business. fashion and the changing mindset of consumers.

LEGISLATION
ECONOMIC SUSTAINABILITY

Fashion professionals consider that regulation is essential,

Sustainability is seen as a great must in the fashion industry
but they demand transparent information about what is to come
but so is surviving in the middle of a recession.
and how it will really affect the fashion business.
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TRACEABILITY AND TRANSPARENCY

Key insights

There is a need to know in detail who the suppliers are.

Tools that facilitate obtaining information by suppliers are valued.
Having few but reliable providers that allow scalability is prioritized.
Traceability is considered an enabler in decision making.

Providing transparency to consumers is a top priority.
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Amt design studio

“Right now, thanks to the information provided by BCome, we are exploring ways so that not only
the fabric is produced locally, but also the raw material, or at least it comes from crops with a story

behind” - Adria Machado, Designer & Founder at amt.

Follow us on LinkedIn www.bcome.biz Learn more, ask demo
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#72 DATA ACCURACY

Key insights

. Accurate data is required as an essential tool against greenwashing.

. An easy-to-understand language is claimed for impact sharing.

. Datais seen as a guarantee of transparency, above certificates.

- Relevance is given to the sustainability expertise of the data provider.

- Accuracy and reliability of data is a requirement for making informed decisions.

Follow us on LinkedIn www.bcome.biz
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Mr Marvis factory in Portugal

MR MARVIS

“Data is key, who does not see it (or claim to) only shows lack of vision. There is no transparency,

no traceability without data” - Francesco Angileri, Data & Analytics Manager at Mr Marvis

Follow us on LinkedIn www.bcome.biz Learn more, ask demo
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COLLECTIVE ACTION

Key insights

There is an urgency to collectivize the struggle for sustainability.

Strong alliances are required to drive systems that enable transformation.

A greater involvement of the large fashion groups is requested.

Greater investment by governments is demanded to ensure progress.

There is a need for greater consumption awareness.
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LEGISLATION

Key insights

Legislation is considered essential to control the greenwashing of

commercial messages.

There is a general desire to know when the new measures will come into

force and their real consequences on fashion sustainability.

Despite the hope, there is some skepticism about the effect the new laws

will have on the large textile groups.

It’s requested that not only brands be held accountable, but also that

governments provide resources to ease the transformation of the industry.
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#LimpiarRiosSalvarOcéanos

ECOALF

“Legislative developments are good news, however, | believe that these changes should be led by governments: investing

in solutions and innovation” - Jorge Delgado, Sustainability Manager at ECOALF

Follow us on LinkedIn www.bcome.biz Learn more, ask demo
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ECONOMIC SUSTAINABILITY

Key insights

Maintaining product quality without incurring extra costs is a priority.
There is a need to find reliable suppliers that can offer better quality/price
due to the increase in prices.

There is widespread concern about facing the recession months without

major losses.

It’s considered essential to link the sustainability actions applied by the

business with its profitability.
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The Animals Observatory

THE ANIMALS OBSERVATORY

“Sustainability must be approached as a strategic vector inseparable from profitability”

Josep Mufioz, Operations Manager at The Animals Observatory

Follow us on LinkedIn www.bcome.biz

Learn more, ask demo
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Sustainability: a long-distance race

The experts in the fashion industry feel they’'ve started making progress
but that there’s still a huge way to go. There is widespread concern
about the lack of commitment from the textile giants and the growth of
greenwashing that devalues the concept of sustainability.

Despite the uncertainty that the fashion industry is experiencing,
professionals stay positive. Adversities confirm that this is an exciting
time to continue driving change towards sustainability.

Sustainable fashion professionals know that they aren’t perfect, but
they are aware that change is built day by day, action by action, and

their strength lies in the commitment to be better than yesterday.
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Watch now our Fashion Expert Panel Debate

Listen to an honest conversation with sustainability fashion experts where new action guidelines in fashion are
explored. We expand the debate about the future of fashion together with a panel of great fashion

professionals that share with us how they are taking action on the most urgent issues in the textile sector.
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Sustainability

Certifications & Impact Sustainability

At B C O m e We Standards Assessment content calendar

love to share

Planet

our expertise

Eco-design Materials

With you. Guide Guide

Take a look at other related

Circular

resources and take your Model

sustainability performance to the

Transparency

next level with BCome:

Traceability
Guide
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Get ready to transform your business!

Interested in learning more about taking control of your supply chain, discovering impacts behind and
building your future through sustainability and transparency? Find out more about BCome and discover

what we can do for your business.
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